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CITY OF BRADFORD METROPOLITAN DISTRICT COUNCIL
JOB PROFILE 

	DEPARTMENT: Office of the Chief Exec
	SERVICE GROUP: Marketing & Communications

	POST TITLE: Senior Graphic Designer
	REPORTS TO: Digital & Creative Manager

	GRADE: PO2




The following information is furnished to help Council staff and those people considering joining the City of Bradford Metropolitan District Council to understand and appreciate the general work content of their post and the role they are to play in the organisation.  The duties and responsibilities highlighted in this Job Profile are indicative and may vary over time.  Post holders are expected to undertake other duties and responsibilities relevant to the nature, level and scope of the post and the grade has been established on this basis.

As a candidate you will be expected to demonstrate your ability to meet the special knowledge, experience and qualifications required for the role by providing evidence in the application form for the purpose of shortlisting. Applicants with disabilities are only required to meet the essential special knowledge requirements shown by a cross in the end column of this section.

The employee competencies are the minimum standard of behaviour expected by the Council of all its employees and the management competencies outlined are those relevant for a post operating at this level within our organisation. 

Both sets of competencies will be used at interview stage and will not be used for short listing purposes.


	Key Purpose of Post: Max 3

	
Manage and deliver a range of design projects from concept to completion, translating client briefs and strategic objectives into engaging and effective campaigns that connect with residents, businesses, partners and visitors.

Lead the creation of high-quality, innovative visual communications across print, digital, social media and out of home channels, ensuring all design activity supports council priorities and enhances Bradford Council's reputation and visual identity.	Comment by David Glanville: I'm not sure about this whole para, sounds like a bigger role than design - is this including video? 

Support the Digital and Creative Manager in owning the council’s brand; championing brand standards, design quality, accessibility, inclusion and consistency across all communications, while providing expert creative guidance to colleagues and stakeholders.


	Main Responsibilities of Post: Max 15

	
1. Support the Digital and Creative Manager in maintaining and developing Bradford Council's brand identity, ensuring consistency, quality and compliance across all corporate communications.

2. Act as a brand guardian, providing expert advice and guidance on branding, design standards, accessibility, inclusion and visual communication across the organisation.

3. Work with communications officers and stakeholders to establish clear project objectives, requirements, budgets and delivery schedules.

4. Develop, design and produce high-quality creative concepts and finished artwork across a broad range of print and digital channels.	Comment by David Glanville: Do we want to add something in here about data visualisation or similar? Might be useful future proofing 

5. Deliver innovative and engaging visual communications that support the Council's priorities and improve engagement with residents, businesses, partners and communities.

6. Provide professional creative direction and design expertise at all stages of project development.

7. Manage and prioritise a diverse workload using digital systems and project management tools, ensuring projects are delivered efficiently, to a high standard and on budget.

8. Manage the design function, including at least one direct  report and liaison with other roles across the council with design responsibilities. Setting standards and supporting professional development.

9. Build effective relationships with stakeholders, managing expectations and advising on branding, design, production methods and delivery timescales.

10. Manage the production process for creative projects, including commissioning external suppliers, maintaining quality standards and evaluating effectiveness.

11. Keep up to date with emerging design trends, technologies, accessibility standards and industry best practice, promoting continuous improvement and innovation.

12. To comply with good equal opportunities practice in every aspect of work.

13. Accountable for those appropriate responsibilities as set down in Safety 
Policies and in addition to take reasonable care for their own health and 
safety and that of others who may be affected by the work of the postholder.




	Structure:




	Special Knowledge Requirement: Will be used for shortlisting. Max 10


	Applicants with disabilities are only required to meet the essential special knowledge requirements shown by a cross in the end column.

	
	Essential

	Carries out the working practices, procedures and basic operations across their specialist area
	x

	Understands and applies health and safety working practices, including risk in own area of work and or across other areas of work (including GDPR, copyright and other legislation related to marketing and comms)
	x

	Knows and understands how to analyse, interpret and present complex information from a variety of sources
	x

	Knows and understands how to analyse, interpret and present complex information from a variety of sources
	x

	Able to deliver an organised and professional creative service in a complex and challenging environment while remaining aligned to the council values and behaviours
	x

	Knows accessibility standards in the development and delivery of creative digital media and has experience of their use in practice to deliver compelling and compliant content.
	x

	Ability to deliver a range of creative digital visual assets to service the full range of channels and tools the council uses to reach its residents
	x

	Excellent technical knowledge and ability to use:
· Adobe InDesign
· Adobe Illustrator
· Adobe Photoshop
· Adobe After Effects
· Adobe Acrobat Pro	
· Microsoft Office 365
	x

	Adaptable and flexible in how you work, including hours and locations, and have the ability to quickly learn new communication and creative design skills and emerging online methods.
	x

	Organised, able to make decisions, attain objectives and achieve targets, Able to undertake complex workloads, working to strict deadlines. Able to communicate effectively with clients, understand briefs and interpret accordingly.
	x

	Using creative professional ability and judgement to seek and secure effective and realistic resolution of matters in the work area and in support of other work areas.
	x



	Relevant experience requirement: Will be used for shortlisting 


	A strong and up-to-date design portfolio

	Demonstrable experience of working within a design team or agency to meet client needs and expectations, while delivering exceptional creativity and innovation.

	Experience of leading design projects and managing clients effectively to achieve positive outcomes at an organisational level

	Experience of liaising with clients to determine their requirements, timescales and budget.

	Experience of providing guidance and support on the graphical support required for various projects, particularly at the initial stage, where a range of alternative solutions may need to be offered – such as providing a compelling case to use accessible digital creatives in place of traditional print media.

	Confident in taking and shaping a client brief. You will have the ability to pay attention to detail and can demonstrate that you have worked with a wide range of media, using a variety of professional graphic design software.

	Experience of the public sector. You will be able to work, impartially, and with sensitivity. You will also need to recognise areas of reputational risk and confidentiality.

	Relevant professional qualifications requirement: Will be used for shortlisting 


	A relevant graphic design qualification – degree level or equivalent 

	Commitment to continuous professional development – undertaking of courses and learning to keep skills and approaches up-to-date and supporting the development of others

	Core Employee competencies at manager level to be used at the interview stage. 


	Carries Out Performance Management – covers the employees capacity to manage 
their workload and carry out a number of specific tasks accurately and at a high standard. 

	Communicates Effectively - covers a range of spoken and written communication skills required as a regular feature of the job. It includes exchanging information/building relationships, giving advice and guidance, counselling, negotiating and persuading and handling private, confidential and sensitive information. 

	Carries Out Effective Decision Making - covers a range of thinking skills required for taking initiative and independent actions within the scope of the job.  It includes planning and organising, self effectiveness and any requirements to quality check work.

	Undertakes Structured Problem Solving Activity - covers a range of analytical skills required for gathering, collating and analysing the facts needed to solve problems. It includes creative and critical thinking, developing practical solutions, applying problem solving strategies and managing interpersonal relationships. 

	Operates with Dignity and Respect - covers treating everyone with respect and dignity, maintains impartiality/fairness with all people, is aware of the barriers people face.  



	Management Competencies: to be used at the interview stage. 


	Operates with Strategic Awareness Our managers work with corporate priorities and policies in a joined up way with others, internally and externally. Works democratically, transparently and accountably.

	Practices Appropriate Leadership Our managers motivate their staff to exceed expectations through raising their awareness of goals and moving them beyond self interest for the sake of the team or service. They consider serving the District in all that they do.

	Delivering Successful Performance Our managers monitor performance of services, teams & individuals against targets & celebrate great performance. They promote the District’s vision & work to achieve Council’s values & agreed outcomes.

	Applying Project and Programme Management Our manager’s work to ensure that outcomes and objectives are achieved within desired timescales, make best use of resources and take a positive approach to contingency planning.

	Developing High Performing People and Teams Our managers coach individuals and teams to achieve their potential and take responsibility for continuous improvement. They champion the Council’s values and goals.

	Working Conditions: 
 

	Must be able to perform all duties and tasks with reasonable adjustment, where appropriate, in accordance with the Equality Act 2010 in relation to Disability Provisions.  

	

	Special Conditions: 

	You will be informed outline if there is a requirement for the post to have recruitment checks 
such as DBS, Warner Process.



Head of Marketing & Communications


Marketing & Communications Manager


Marketing & Communication Officers


Marketing & Communications Manager


Marketing & Communication Officers


Digital & Creative Manager


Senior Graphic Designer


Creative Design & Digital Officer


Senior Print Procurement Officer


Finance Print Procurement Officer


Multi Media and Photography Officer


Digital & Multimedia Assistant
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